
 

 

 

 

 

 

 

 

NICE FOOTWEAR 
SHOE TRENDS ARCHITECTS  

 
 

Nice Footwear was founded in Vicenza, from the meeting of four individuals’ long experiences in the world 
of leisure and sports footwear, and the vision of becoming a complete partner for the development, 
production and distribution of leisure and sport shoes. Experienced and creative trend professionals “Shoe 
Trends Architects” who research, interpret and create fashion.  
 
In the last 5 years the Company has had a significant growth thanks to its dynamic and innovative business 
model: 5 business units in Italy and abroad, including the Milan and Hong Kong showrooms opened in 2019, 
and revenues of € 23.6 million in 2020/2021. (pro-forma consolidated financial statement) 
 
This was possible thanks to the values on which the company is founded: 
 
 • Transparency and efficiency: all stages of the supply chain, from the development of collections to the 
delivery of the finished product, are 100% controlled by the Company. A short and fast supply chain that 
presents great opportunities and shortens the distance between the company and consumers; 
 
• Innovation and creativity, the essential and complementary elements of Nice Footwear. The Company’s 
flagship is the R&D division, for the development of new forward-looking production technologies.  
 
The first step in creating a Nice Footwear shoe is the study of trends and the in-depth and constant research 
of market trends. This is where we create and develop creativity, the real capital of the company. The beating 
heart is the Shoe Trends Architecture Studio which is led by the team of designers who design and create 
footwear. Subsequently, the development of each collection is carried out, starting from the selection of raw 
materials, leathers, technical and non-technical fabrics by comparing a large number of samples in the 
Sample Room.  
 
Every year, after collecting information and observing the evolution of fashion design, Nice Footwear creates 
complete reports, the Trend Books, which are studied and consulted for inspiration in the creation of the 
actual drawings in 2D and 3D.  
 
In this way customers get to see with their eyes the result of the creative process thanks to native and 
patented 3D software and the use of virtual reality, which enables the dimensions and details of renders to 
be reproduced realistically. A real footwear generator that, thanks to an improved perception of details 
developed in three-dimensional quality, makes it possible to simplify the process of changing the design 
compared to a physical sample. Furthermore, in the last year a new application was planned, which 
recognises the physical world in all its peculiarities, even in unexpected pathways. Thanks to this innovative 
software, changes can be made in real time: by connecting to the software’s cloud interface all projects and 
evolutions are simultaneously accessible from the Vicenza headquarters and from showrooms in Asia and 
Europe thereby, reducing customer decision-making time by 80% and prototype production costs by 50%.  
 
 
 



 

 

 
 
 

 
A real sustainable revolution in terms of time and use of the service, which allows the reduction of 
production and transport costs, and a significant reduction in the use of paper and raw materials in the design 
phase.  
 
The process ends with the creation of exclusive prototypes of the new collections for each brand, which 
complete the samples for the sales campaign.  
 
In addition to the production and marketing of its own brands, including both company owned and licensed 
brands, Nice Footwear is also active in the design and production of footwear for third parties.  
 
Through its sales structure and sales channels, shoes produced by Nice Footwear are sold in over 20 countries 
including Switzerland, France, Italy, Greece and Spain with a widespread international presence in the 
intermediate category segment for men’s, women’s and children’s categories.  
 
In 2020 the Company became part of the Veneto region cluster Face-Design, an Innovative Network bringing 
together universities, design and fashion companies with the objective of transferring expertise to young 
talents and promoting networking, strengthening the supply chain and reshoring, developing innovation and 
the know-how of the region and promoting internationalization. In the same year it issued the first 3 million 
euro ExtraMotPro3 Minibond, to support an ambitious growth plan based on the development and 
production of new lines for sport-fashion. 
 
In 2021 Nice Footwear moved into the luxury segment with the acquisition of Favaro Manifattura 
Calzaturiera, a company representing an excellence in the production of women’s footwear in the Riviera del 
Brenta. With this operation, the Company has set itself ambitious goals: the development plan provides for 
an increase in production capacity, the development and design of 100% sustainable items and the expansion 
of the line with the creation of Made in Italy sneakers.  
 
Also in 2021, the Company reaches another milestone with its listing on the stock exchange: on 18 November 
it started trading on Euronext Growth Milan, a market organised and managed by Borsa Italiana SpA that is 
dedicated to SMEs with high growth potential. The listing represents a strategic step for implementing our 
business model and supporting growth, including through new acquisitions.  
 
In January 2022 Nice Footwear S.p.A.acquired 80% of the shares of EMMEGI S.r.l, a company from Padua that 
is a high-quality producer of Italian women's bagfor the premium segment of the fashion sector. 
 
 

NICE FOOTWEAR INNOVATIVE SME 
 
 
Being forerunners of a new design and construction standards is the basis of the important goal achieved by 
the Company which is registered in the special INNOVATIVE SME section of the Milan Chamber of Commerce 
as required by the Ministry of Economic Development.  
 
 
 
 
 
 



 

 

 
 
 

In fact, from 2020 Nice Footwear has become part of the special section of the sports fashion sector as an 
innovative SME recognised at national level.  
 
The Company has staked everything on innovation with the dual objective of improving production and 
increasing the attractiveness and functionality of its product. The choice was reasoned by studying the 
worldwide market and competitors to identify which areas of technological innovation could be key to 
development. Not only CAD and artificial intelligence, but above all augmented reality. Research on AR 
applications in various sectors convinced Nice Footwear that the highly immersive and experimental value 
would offer a game-changing turning point in 3D design: it is a technological tool that bestows a tangibility 
and realness to a product that will be worn and lived in the real world.  
 
There was no adaptable software on the market in the industrial design sector for footwear and the speed of 
innovation in fashion design does not allow for the standardisation of 3D AR software; Nice Footwear has 
therefore successfully launched and completed a specific project. A new application that recognises the 
physical world in all its peculiarities and unexpected events.  
 
The Company invested over 816 thousand euros in Research and Development in the year 2020/2021 in 
order to improve production and reduce environmental impacts. 
 
 

"GREEN IS THE NICEST COLOUR" SUSTAINABILITY MANIFESTO 
 

 
"Collaborating with nature to protect it" is the common thread underlying the path taken by Nice Footwear 
which consolidates its Green Proposition by presenting the second Sustainability Report in 2021 which 
expresses the ethical and social commitments towards the environment and stakeholders.  
 
With the "Green is the nicest colour" Sustainability Manifesto, each activity is oriented towards an 
increasingly responsible and sustainable business model with the main objective of creating collections and 
products that respect the environment and reflect market demand and the Company’s ‘green’ values.  
 
In recent years, efforts have been intensified to ensure that the supply chain process is sustainable, from the 
selection of suppliers, to raw materials and all aspects of design and development, by incorporating the 
search for sustainable and recyclable, organic and plant -based materials.  
 
 

CONSIDERATE OF OUR NEIGHBOURS AND THE COMMUNITY 
 

 
Nice Footwear supports organisations and associations committed to social issues, environmental 
sustainability and the development of entrepreneurial culture. In the social field there are ANVOLT - National 
Association of Volunteers in the Fight Against Cancer and the Bambini delle Fate Association with the 
inclusion project "Abilmente: a bridge between school and work" in collaboration with the ENGIM 
Foundation of Thiene.  
 
Furthermore, Nice Footwear contributes to supporting art, culture and the environment with the Corporate 
Golden Donor from FAI (Italian environmental fund) programme, aimed at enhancing the Italian landscape 
and cultural heritage and in the specific case of the Company, the green areas of Villa dei Vescovi in Luvigliano 
di Torreglia in the province of Padua.  



 

 

 
 
 

 
 
 

Press Office: Carolina Mailander Comunicazione 
Stella Casazza 349 3579552 - stella.casazza@cmailander.it 

Gaia Palma 334 6060961 – gaia.palma@cmailander.it 
Federico Blandino 340 4792524 - federico.blandino@cmailander.it 

 
 

mailto:stella.casazza@cmailander.it
mailto:gaia.palma@cmailander.it
mailto:federico.blandino@cmailander.it

