
 

 

 

 

 

NICE FOOTWEAR IN NUMBERS 

 

A Company specialising in the development, production and marketing of sports and casual shoes for men, 
women and children. Thanks to its proven experience in the sector and a business model based on the 
control of the entire supply chain, it plays an important role in the national and international footwear 
scene. 

 

2004 
 

Nice Footwear is founded 

In 2009 Bruno Conterno becomes the CEO of the company. He returns 
to Italy to create an Italian hub combining the latest technologies on the 
market for the design and development of footwear with the best Italian 
and international manufacturing excellence.  

In 2021 Francesco Torresan joins the company, acquiring 20% of the 
shares of Nice Company. (parent company) 

Bruno Conterno and Francesco Torresan own 73% of Nice Footwear 
SPA. 

100% 
control of the supply chain 

 

Nice Footwear adopts a consolidated business model: all stages of the 
process, from the design of the collections, to production and delivery 
to customers, are 100% controlled by the Company. 
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Business units in Italy and 
abroad 

Italian operational headquarters: 
Vicenza Unveiled in 2016.  
The most important corporate 
functions are based in Vicenza, 
including the R&D department and 
the Style & Design office. 

Registered office: Milan  
Opened in April 2019.  
This showroom, which is located 
in Via Monte Napoleone, is a 
strategic location for the 
Company and is used for 
meetings with customers during 
sales and press campaigns and 
for organising press days and 
events during Fashion Week. 
 

International Headquarters: Hong 
Kong Opened in May 2019.  
The new exhibition space is located 
on the eleventh floor of the ultra-
modern Gravity Building, in the 
Kwun Tong district. This showroom 
is used for meetings during the 
sales campaign and is the main 
premises for operations activities 
in Asia. 

International registered office: 
Paris Opened in January 2021.  
New showroom located in the 
word’s high-end fashion capital. 
Strategic and coordination office 
for sales in the French market. 



 

 

 Foreign operational headquarters: Shanghai Opened in July 2020. 

All operations are handled at the Shanghai headquarters, including 
analysis and quality control of production. 

64 

employees as of 30/01/22 

The performance of the company is higher than the sector average. 
Among the positive data we highlight the growth in employment within 
the Group. The staff went from 24 to 64 employees, recording an 
increase of 167% compared to the previous year thanks to recent 
acquisitions. 

+14 
historical brands that are 
recognised in the market 

+30% 
Customer portfolio 

The company owns the Kronos brand and has licensed numerous iconic 
brands, including Avirex, Conte of Florence, Ellesse, Lotto and 
distributes the G-Star RAW brand.  

Compared to 2019 Nice Footwear has expanded its customer base 
thanks to its collaboration with brands of high standing worldwide and 
its improved global visibility in the world of footwear design and 
production. 

€ 23.6 MLN 
Turnover as at 30/4/2021 

 
(economic and financial data 

- pro-forma financial 
statement) 

The Nice Footwear Group closed 2020-21 with a profit, with a turnover 
of 23.6 million euros.  

54% of the turnover comes from licensed and owned brands while 46% 
includes the special projects of numerous brands from the fashion 
world, which require the expertise of Nice Footwear to create new 
sports and fashion collections. 

€ 3 MLN 
first minibond issue value 

In July 2020, the company issued a first 3 million euro tranche of the 
Minibond on the ExtraMOT PRO3 market to support the ambitious 
growth plan that will lead it to double its current revenues in 5 years, 
exceeding 34 million euro. The unsecured senior loan has a duration of 
6 years, with a fixed rate of 4.375% and amortising repayment starting 
from the third year. 

Euronext Growth 
Milan 

18 November 2021 

 

 

The placement price of the Shares was set at € 10.00 per share, for a 
valuation of the pre-money equity value of € 15.0 million and a 
capitalisation of approximately € 20.0 million (€ 20.5 million in the event 
of full exercise of the Greenshoe option). 

The book-building was coordinated and executed by BPER Banca and 
recorded orders equal to more than 14 times the quantity offered 
(including the Greenshoe option). 

During the first day of trading, the Shares closed the session at a price of 
Euro 16.00, up 60.0% on the placement price of 10.00 Euro per share. 
The Warrants closed the session at a price of Euro 2.50. 

Over € 816 thousand 
resources invested in R&D as 

For the development of research and design activities aimed at 
technological innovation of eco-sustainable footwear and for the 
development of new design solutions, the Company incurred costs of 



 

 

at 30/04/2021 
 

over € 816 thousand. 

20 
Countries where its footwear 

is sold 

The main market of Nice Footwear is Italy which represents 
approximately 56.7% of total turnover. The second and third markets 
are Switzerland (23.5%) and France (13.5%) respectively, followed by 
Spain, Greece and the Far East. 

 
 
 

7 
quality certifications 

 

 

 

➢ REACH (Registration, Evaluation, Authorization and restriction of 
Chemicals)  

➢ GRS - GLOBAL RECYCLED STANDARD  

➢ LWG Member  

➢ FSC - FOREST STEWARDSHIP COUNCIL  

➢ TOE approved  

➢ BCI - BETTER COTTON INITIATIVE  

➢ BSCI - BUSINESS SOCIAL COMPLIANCE INITIATIVE 

 

 

 

 

 

 

 

Press Office: Carolina Mailander Comunicazione  
Stella Casazza 349 3579552 - stella.casazza@cmailander.it  

Gaia Palma 334 6060961 – gaia.palma@cmailander.it  
Federico Blandino 340 4792524 - federico.blandino@cmailander.it 
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