
 

 

 

LYLE & SCOTT SS23 

 
A preppy style for SS23 that blends innovation, bon ton and the brand’s 

famous heritage 
 

A varied and versatile collection, inspired by the style of the Ivy League campuses 
of the 50s and 60s 

 
 
 

For spring summer '23, Lyle & Scott, a Scottish brand famous for its clothing lines for the golfing 
world and its iconic "Golden Eagle", offers a captivating, innovative and versatile footwear line, 
with an unwavering focus on quality.  
 
The collection, which marks the brand’s debut in the footwear sector, is inspired by an evolved and 
perfected preppy style of the 50s, for a trendy look combining simplicity, casualness and bon ton 
elegance.  
A novelty is introduced with the genderless CROY and WICK models in the women's, men's and 
children's collections. 
 
The outlines of the shoes are simple, with clean and structured lines that are faithful to the original 

shapes and style of the brand's heritage: the characteristic pop blue nuance combined with classic 

black & white and romantic pastel tones, a choice of refined materials such as suede or more 

technical materials like Ripstop - a waterproof sports fabric - and highly resistant nylon. 

With the famous Royal Eagle at the fore, this spring summer collection includes men's, women's 

and children’s offerings designed for people looking for informal and casual, yet impeccable 

garments. Basic and modern shoes that are a must for any wardrobe and which adapt perfectly to 

urban, street-style, sporty-chic and bon ton outfits.  

In the men's collection, the union between preppy style and craftsmanship that has made the 

brand famous is particularly noticeable in CROY, a model with cold neutral tones and Scandinavian 

hints. A classic, comfortable shoe, produced in PU and suede. 



 

 

 

Shoes with a high and comfortable fit, sporty lines and basic colours. The WRATH and BENNACHIE 

models are sneakers suitable for all occasions: the former is made from leather and can be found 

in the classic black and white versions with the brand’s yellow logo standing out in relief, while the 

latter is produced in PU and suede and has contrasting or monochrome details with bold and 

dynamic lines.  

 

      

WRATH                                                                        BENNACHIE 
 

CROY also stands out - a gritty modern shoe with a casual design and a glam style, made of leather. 

It is a genderless model present in both the men's and women's collections. 

 
 

 
 



 

 

In the women's collection, CROY is chic and delicate with its rose gold and pastel champagne 
nuances and the tone-on-tone embroidered logo, but it also stands out for its sporty shapes, forms 
and details. It represents a real throwback to the Ivy League colleges of the 1950s and 1960s. 
 

 
 
 
Perfect for any occasion, a classic that never goes out of fashion: it is the total white WICK sneaker, 
made of fabric. This is also a genderless model that can be found across the men's, women's and 
children's lines. 
 

 

 
 

 
Finally, for the line dedicated to youngsters, CROY MID stands out: it is a model with large volumes, 
made of PU and suede. A must-have for kids... as well as adults! 
 

 
 
 

 

 



 

 

ABOUT LYLE & SCOTT 

Lyle & Scott was founded in 1874 in Scotland, in Hawick, by William Lyle and Walter Scott, with the goal of producing 
high quality knitwear, combining craftsmanship and innovation. The brand enjoyed a rapid rise in the 1960s, when its 
golfing line was worn by the greatest golfers of the era like Gary Player, Greg Norman and Tony Jacklin. The brand has 
also dressed personalities from the world of entertainment such as Ronnie Corbett, Jimmy Tarbuck, Chris Ramsey, Tim 
Lovejoy and Dermot O'Leary, musicians like the Red Hot Chili Peppers, Coldplay, Pete Doherty, Kasabian and Arctic 
Monkeys as well as sports stars like David Beckham and Cristiano Ronaldo. 
In 2003 the brand launched its Vintage line in which the famous Golden Eagle logo appeared for the first time: the 
collection was chosen for the British teen drama "Skins".  
With 147 years of history, it represents today a must-have brand embodying the perfect mix between classic elegance 
and trendy-casual, through its carefully crafted, versatile and high quality collections, and choice of refined fabrics and 
materials with an unmistakable design and style. 
Starting from SS23, Nice Footwear will distribute the brand's men's, women's and children’s footwear collections for 

the Italian market, by reinterpreting the characteristics of the brand and keeping its DNA unchanged. 
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