
SHOE TRENDS ARCHITECTS.



SHOE TRENDS ARCHITECTS About us
THIS IS OUR BLUEPRINT Shoe Trends Architecture Lab
FROM THE BLANK PAGE TO THE STORES Our work
CONNECTING THE DOTS Our offices
A GREENER PICTURE Green proposition
CURRENTLY CREATING Our brands & licenses
SPECIAL PROJECTS Tailored-made solutions 
KEEPING UP Latest news
WANT US TO ARCHITECT YOUR TREND? Contacts 

Pag. 05
Pag. 07
Pag. 08
Pag. 12
Pag. 15
Pag. 20
Pag. 26
Pag. 27
Pag. 28



WE’RE 
OUT 
OF THE 
(SHOE) 
BOX. 

How to overcome the white page syndrome? Using knowledge, experience and creativity.
Studying trends, spending hours browsing through catalogues and magazines, travelling, watching videos 
and collections... All this teaches you to look at a white page and visualise a pair of sneakers on it: the 
sole, materials, shape, lace eyelets and colour palette start to materialise.
The experience gained with the many tests carried out in the workshop and the showroom teaches you to 
look at a drawing and feel the weight of the shoe in your hands. A natural instinct that makes you want 
to drag your feet on the floor and imagine the grip on the pavement, the way the shoe perfectly wraps 
your foot without squeezing it. You are looking at a page with the outline of a shoe on it.
Suddenly, something clicks in your mind: what you are staring at is not just a drawing. You see a sneaker with 
its colours, fabric, prints and details which were inspired by something that you cannot explain nor teach.
Either you’ve got it or you don’t. Creativity. It makes you bend the rules in your favour. It’s the glue that 
binds knowledge and experience to create something unique. Something that makes you wonder: how 
did you do that? That’s how.





SHOE TRENDS
ARCHITECTS.
About us. Our company was established in Vicenza merging the long experience of four enterprises in the leisure and 

sports footwear industry.
Our company was founded with a vision: to be a comprehensive business partner for the development, 
production and distribution of sneakers. A partner that researches, interprets, understands fashion and sets 
new tendencies. Experts and creatives of trends as well as of shoes. We are SHOE TRENDS ARCHITECTS.
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Our designer team is our core. Each member has been carefully selected because of his or her characteristics, 
with a view to creating an increasingly broad and innovative portfolio, to never leave any closed doors or 
unexplored territory. In our Vicenza headquarters, we have created a space for designers where they can 
find everything they need to achieve our goals: the Shoe Trends Architecture Lab.
Here they can study, design and create, having at hand all the resources – in many different fields – needed 
to enhance their talent.
Our R&D Department provides our team with new content to keep them inspired. Our lawyers collaborate 
with them to protect and enhance the distinctive characteristics of their creations, proudly Made in Italy. 
Because creativity is our main asset and the added value we bring into each collection.

THIS IS OUR
BLUEPRINT.
SHOE TRENDS
ARCHITECTURE
LAB.
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We take care of the design, creation and distribution of footwear collections for women, men and children from 
A to Z, thanks to our widespread international distribution network. We create strategies that endure time and 
project our clients into the future without forgetting the present. Our method is structured and meticulous to always 
meet the needs of our customers. This helps us achieve the goal of establishing ourselves as a network recognised 
for its excellent work.

FROM THE BLANK 
PAGE TO THE STORES.
Our work.
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DESIGN PROCESS. 
The fi rst step is the study of trends, carried out by our dedicated team. Every year, after gathering information 
and observing the evolution of fashion design, we create full-blown reports called Trend Books that our 
designers and clients examine carefully in search of inspiration.
After studying the materials, the next step is the design phase, conceived and rendered within our Shoe 
Trends Architecture Lab in Vicenza, using the latest native and cutting-edge technologies. To allow our 
customers to experience fi rst-hand the result of our designers’ creativity, we have developed and patented 
a native 3D application that, thanks to virtual reality, allows them to realistically perceive the dimensions 
and details of the renderings.

This makes the design easier to grasp; also, changes are faster to implement than a physical sample. 
Variations can be made and verifi ed in real-time: all projects and evolutions are simultaneously accessible 
from our headquarters in Vicenza and from our showrooms in Asia and Europe by accessing the corporate 
cloud software.
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PRODUCTION.
Once the rendering is approved, we start production. We have carefully selected our partners among 
the manufacturing excellences of China, Taiwan, Vietnam and Cambodia: the first prerequisite for 
collaborating with us is the acceptance and pursuit of our goals, not only in terms of quality standards 
and final result but also as concerns the productive process.
After a long and accurate International Auditing process through independent external bodies, we 
have certified our production partners with the highest social and health quality standards required 
by the multinationals we collaborate with. A thorough process certifies and attests not only the 
factories but also the raw materials and the finished product according to the standards dictated by 
the customer.
We personally manage and monitor the entire supply chain, starting with the raw materials that must 
be of certified quality and controlled origin.
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DISTRIBUTION.
Once finished, products are distributed in the Italian and foreign market through several channels, 
following a mass- and micro retailing strategy, both offline and online, which ranges from big chains to 
small clothing and footwear shops, thanks to specialised authorised agents and distributors.
In addition to the consolidation of our current business activities, we pursue expansion on the international 
scale to increase the sales of the collections in new markets and other touchpoints.
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Where innovation is, there we are. This is what we thought when we decided to open our Hong 
Kong office. We strive to keep our roots in Italy whilst opening to the international scene. Thanks to 
our experience and technology, we know how to keep each link in the chain strong and connected 
to the others. We are great at teamwork, anywhere in the world.

CONNECTING THE DOTS.
Our offices.



MILANVICENZA
NICE FOOTWEAR 

SHOWROOM / 
MONTENAPOLEONE

NICE FOOTWEAR HQ 
& SHOE TRENDS
ARCHITECTURE LAB

- Research & Development 
- Sales & Marketing
- Legal Dept
- Finance
- Licensing
- Customer care
- Logistic hub - Europe / America

Over 200 square metres of exhibition space
An exclusive location:

On the 1st fl oor of the prestigious Melzi di 
Cusano building, in the heart of the fashion 

district. The ideal location for Sales, Press 
Days and the events of the Fashion Week.

ITALY
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ASIA

HONG KONG

NICE FOOTWEAR SHOWROOM 
/ GRAVITY BUILDING 

NICE FOOTWEAR
ASIA – HONG KONG 

SHANGAI
NF LIMITED

-  Over 200 square metres of exhibition space
-  An exclusive location: 
On the 11th floor of the Gravity Building,  
the iconic building in the Kwun Tong district.

- APAC Sales
- Operations coordination
- Customer care 
- Logistic hub – Asia Pacific /     
 America

- Sample Room
- Operations
- Quality Control
- Production



A GREENER PICTURE.
GREEN PROPOSITION.
Sustainability is a subject that we simply cannot ignore. The entire fashion industry – from design to 
manufacturing, logistics and retail – owes a debt to the environment that it must pay off.
For this purpose, we have created a framework of concrete actions that support and implement our green 
proposition.

REDUCE, REUSE, REPURPOSE, RECYCLE, REFUSE. 
From design to production, every single item of our collections revolves around these five words: we want 
to promote selective purchasing, preferring things that can be reused, transformed and recycled, rejecting 
all that harms the planet just to satisfy a desire.
We want consumers to choose our sneakers not only because they suit their concept of aesthetics, comfort 
and functionality but also because they are the result of an ethical and sustainable process, designed for 
the circular economy: they are made to last, produced respecting strict quality standards whilst ensuring fair 
work conditions and the controlled origin of raw materials.

We apply the same rigour throughout our corporate actions – we carefully select our couriers and energy 
suppliers, we limit the number of flights we take to visit our offices around the world and we even choose 
suppliers close to each other to cut on distances and emissions: all of our actions are designed to reduce 
our environmental impact.
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MORE FOOTPRINTS, LESS CARBON. 
The carbon footprint of one of our sneakers made with sustainable materials is only 6.5 Kg of CO2 
equivalent.
This figure is 80% lower than the industry average.
For each carbon emission quota generated, we plant two trees, thus bringing the quota to a negative 
value: each tree, in fact, compensates for 100 Kg of CO2 equivalent.

MATERIALI SOSTENIBILI. 
A shoe is made up of many different components. This is why when we conceived our green process, not 
only did we consider the individual elements that make up the shoe body (such as the uppers, laces, sole, 
tongue) but also production materials such as the glue, threads and stiffeners.
Our desire for innovation is best expressed in the search of sustainable, recyclable, organic and plant-based 
raw materials, which we try to use as much as possible when creating new collections.
One of our goals is to create a 100% sustainable brand, with every single detail of the shoes made from 
recycled materials. 

POLIESTERE RICICLATO.
The plastic we produce today creates a disposal problem tomorrow. For this reason, we use recycled 
polyester fibres, produced from recovered plastic waste, which offer the same strength as common polyester.
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RECYCLED COTTON. 
By decreasing the use of virgin cotton, we reduce water consumption, CO2 emissions and, in general, the 
environmental impact caused by cotton cultivation – for example, the use of pesticides.
This is why we have chosen to use recycled cotton for our production.

RECYCLED POLYURETHANE FOAM. 
The insoles of all our sneakers are removable and made of 85% recycled polyurethane foam, containing 
a significant amount of additives of biological origin and algal biomass. The use of materials produced 
from the collection of algae contributes to restoring the balance of marine ecosystems.

RECYCLED PAPER. 
Our packaging boxes, labels and tissue paper are made exclusively from recycled, FSC® certified paper.

RECYCLED TPU. 
The printed parts of our sneakers contain recycled thermoplastic polyurethane (TPU) to reduce material 
waste and help solve the widespread landfill problem.
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RECYCLED TPR.
Most of our soles contain at least 60% recycled thermoplastic rubber (TPR). 

CORK.
100% natural and sustainable, cork is a precious material for our shoes thanks to its inherent durability and 
strength.

RECYCLED PET PLASTIC.
Innovative fabrics and sneakers can be obtained from the transformation of plastic collected from the 
oceans. We use recycled PET plastic also to produce fabric ribbons and labels.

WATER-BASED PU.
Produced starting from a water-based resin, without the use of organic solvents and heavy metals, our PU 
materials are totally eco-friendly: their production process saves energy, avoids CO2 emissions and waste 
of gas and water. Water-based PU products provide excellent physical properties such as resistance to 
hydrolysis, solvents, scratches and abrasions. All essential features for a high-quality sneaker.
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ETHICAL PRODUCTION. 
We not only look for the best technology when we create our collections but also for the best partners. We 
work only with companies recognised and certified for their virtuous work ethic and we periodically monitor 
the working conditions of the employees.
Respect our workforce is essential for us: we do not tolerate child labour, unequal treatment and unequal 
opportunities among workers for reasons of gender, sexual orientation, religion or ethnicity.

CERTIFICATIONS. 
REACH      OEKO-TEX 100     Traceability & Fashion Global Recycled Standard



CURRENTLY CREATING.
Our brands  
& licenses.

Our ability to design trends has drawn the attention of well-known international brands; we have earned their 
trust and today we design and create all their collections exclusively.
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KRONOS. 
From basketball courts to soccer � elds, the history of Kronos is made up of big names like Gabriel Omar Batistuta and 
Drazen Petrovic and iconic teams such as Fiorentina and Olimpia Milano. Since its inception in the 1970s, its distinguishing 
feature has always been to offer excellent materials and masterful workmanship at the best possible price.
Although we acquired Kronos with the aim of bringing it into the new millennium with a stronger identity, we also want to 
keep its essence intact: that of a brand created for both professionals and amateurs united by a passion for sports as well 
as comfortable and performing shoes.

We take care of Kronos’ development, creation and distribution of all men’s and children’s collections. 
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AVIREX. 
Long Island, New York: A small factory begins manufacturing leather jackets for the US Army, Air Force and Navy. 
The history of this company is lost in time but it is said to have clothed soldiers from two world wars, as well as movie 
stars such as Tom Cruise in Top Gun and the pilots from Pearl Harbor, including Ben Affleck.
Not to forget Bruce Willis and John Travolta, and music stars like Eminem, the Backstreet Boys and sports champions 
like Shaquille O’Neal.
An international brand that flies high and reaches Hollywood, long experience in high-quality manufacture, an 
iconic style that we keep pushing forward in all collections.
We take care of Avirex’s development and creation of all men’s and children’s collections.
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ELLESSE. 
Ellesse was founded by Leonardo Servadio and stood out for the invention of jet pants – ski pants inspired by the �ared 
jeans of the seventies. The sponsor of Valanga Azzurra (the Italian men’s national alpine ski team), of Boris Becker, winner 
at Wimbledon in 1975, of the National football team in the 1982 World Cup, Ellesse became in just a few years a status 
symbol in the sports world, covering different disciplines including tennis, football, Formula 1, skiing, sur�ng, golf.
Today, it is still the go-to brand for tennis players, the sport from which we draw inspiration for the creation of new collections, 
adding some leisure in�uences to make it the urban shoe par excellence.
We take care of Ellesse’s development and creation of all men’s, women’s and children’s collections.



s.
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CONTE OF FLORENCE. 
Established in the city of Ponte Vecchio, Conte of Florence is the perfect mix of gentlemanly elegance and British sportiness.
Strongly in�uenced by rowing, it also made its appearance in the winter sports market and it patented the iconic hat with 
ear �aps padded with real goose down also worn by Pope John Paul II and former President Sandro Pertini. Among its most 
distinguished testimonials, there are ski legends such as Hermann Maier and Rok Petrovic, along with the national ski teams 
of Russia, France, Switzerland, Germany, Slovenia, Norway, Austria, Sweden, the United States and Canada. In a recent 
opening towards the sailing and boating sectors,
Conte of Florence has become a sponsor of the famous Volvo Cup Italian Championship.

Even in the footwear �eld, the collections keep that aristocratic bearing that makes it one of the most loved Italian brands in 
the world.
We take care of Conte of Florence’s development and creation of all men’s collections.



s.
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FRED MELLO.
Founded in the spring/summer of 2006, Fred Mello quickly established itself in the national and international markets as 
one of the most promising men’s brands in the luxury casual fashion industry.
Dedicated to a sporty, dynamic, ironic and successful man, Fred Mello has earned a place in the most prestigious shops in 
Italy and abroad.
Initially conceived for an adult male target, the brand is now very popular also among younger consumers, who �nd in Fred 
Mello a dynamic partner offering casual and sporty garments with an innovative and trendy touch, all in one collection. 
Attention to details and continuous research have always been the hallmarks of the brand.
In 2020 Fred Mello presented its new brand identity: the proportions of the lettering have changed, becoming more modern 
and geometric. The rebranding also included the design of a new logo.
This symbol features simple and well-de�ned lines which aim at conveying a clear, essential message whilst being well 
recognisable thanks to its retro style with an eye to the future.
The Chrysler Building, considered one of the major symbols of New York, inspired the lines of the new logo that stands as 
the brand’s signature in the sky, combining eagles – a traditional American symbol, placed on the 61st �oor of the building 
– with the letter “F”, the initial of the brand.
We take care of Fred Mello’s development and creation of all men’s collections.
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SPECIAL PROJECTS.
Tailored-made 
solutions.

We have lent our creativity and expertise to both Italian and international brands, creating on-
going capsule collections applying our comprehensive method to design tailor-made solutions 
which includes the study of trends, development of prototypes and samples, production and 
distribution – when necessary.
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KEEPING UP.
Latest news. We are an ambitious company, not only in designing trends but also in positioning ourselves as a 

solid and competitive group, also from a � nancial point of view. IN FACT, IN 2020 WE HAVE 
ISSUED A 3-MILLION EURO CORPORATE BOND TO SUPPORT OUR GROWTH PLAN.
We are members of Face Design, the network set up by the Veneto Region that links universities 
and research centres with fashion and design companies. 
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WANT US TO ARCHITECT 
YOUR SHOE TREND?
Contacts. We did our best to tell you who we are and what we do. But sometimes, you need to see it to believe it. 

Our showrooms are always open to welcome visitors and on our desks there is always room for a new 
project.

NICE FOOTWEAR S.p.a

FIELD OFFICE
Via Zamenhof L.L, 200 - 36100 Vicenza (VI) - Italy
Ph. +39 0444 914466 - Fax +39 0444 917097

REGISTERED OFFICE
Via Montenapoleone, 18 - 20121 Milano (MI) - Italy
Ph. +39 02 38313966 - Fax +39 02 38315840

VAT No. 04549770966    nicefootwear.it    info@nicefootwear.it
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